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“IN A COMPLEX, GLUTTERED AND
RAPIDLY CHANGING WORLD, RELEVANCE
IS THE ULTIMATE CURRENCY. | SHOW
ENTREPRENEURS, BUSINESS OWNERS
AND LEADERS HOW TO DEFINE THEIR
RELEVANCE, KEEP THEIR RELEVANGE AND
EVOLVE THEIR RELEVANGE, BY BECOMING
MAGNIFIGENTLY UNFORGETTABLE.”

ANDREW GRIFFITHS
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ANDREW GRIFFITHS - AUSTRALIA'S
#1 SMALL BUSINESS AUTHOR
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FROM ORPHAN TO VISIONARY: FORGING THE FUTURE
OF BUSINESS AS THE ENTREPRENEURIAL FUTURIST

Andrew Griffiths stands as Australia’s #1 small business Andrew specialises in helping audiences:
author and global authority on future-proofing businesses. .
With 40 years of entrepreneurial wisdom, 14 bestselling
books published in 65 countries, and over 1,000

Look at their business from a global trend perspective
« Embrace human intelligence as a competitive

. . . advantage
presentations delivered across 25 countries, Andrew L .
brings a rare combination of street-smart experience and * Use §torytell|ng In a strategic way to connect
profound business insight to every stage. and influence

- Build deeper customer connections in a digital age
What sets Andrew apart isn’t just his impressive credentials

« Navigate price increases and value positionin
- it’s his ability to see the human element in an increasingly gatep P &

digital world. Renowned as one of the greatest storytellers * Transform their definition of success

in the speaking profession, Andrew weaves masterful « Create bulletproof brands that stand the test
narratives drawn from his vast bank of personal experiences of time

and business observations, delivering powerful lessons - Feelinspired by global stories of innovation
that resonate long after the presentation ends. in business

As an entrepreneurial futurist, he champions the power

of human intelligence in business, helping organisations When Andrew takes the stage, he doesn’t just leave a warm
and leaders navigate change while staying authentically impression, he catalyses real change. His mission is to
connected to their customers. His gift for storytelling help people of substance build businesses of substance,
transforms complex business concepts into memorable, ensuring they remain relevant and resilient in an
actionable insights that inspire real change. ever-evolving marketplace.

Drawing from his extraordinary journey from orphan

to international business authority, Andrew delivers ANDREW GR|FF|THS

more than just insights, he shares battle-tested wisdom el s - At of 1 esln Bk

that has helped both Fortune 500 companies and small
business owners thrive. His presentations blend powerful
storytelling with practical strategies, delivered with an
authenticity that can only come from someone who has
lived the entrepreneurial journey in all its ups and downs. ANDREW GRIFFITHS

Organisations around the world including the European
Union, CBS, Hewlett Packard and Hertz have trusted Andrew
to deliver not just inspiration, but actionable wisdom that

e MOST

creates lasting impact. His unique ability to hold a mirror EXPE

up to audiences, showing them both challenges and EXPENSIVE NSIVE
opportunities comes wrapped in his signature style of
unapologetic honesty and quick wit. MAKE T YUU’

MAKE IT YOU?
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OVER 1000 PRESENTATIONS DELIVERED IN 25 COUNTRIES

IT'S ABOUT CREATING LASTING
IMPACT WITH ANY AUDIENCE

As a keynote presenter, Andrew’s authenticity is one of his
greatest assets. He has the rare ability to hold a mirror up
to people and show them the metaphoric parsley stuck
in their teeth, with unapologetic honesty and a quick
wit. Andrew imparts wisdom generously but with clear
expectations - he doesn’t just want to leave a warm and
fuzzy lasting impression on his audience, he wants to have
a lasting impact on the way they choose to live, work and
do business as a result of the information he shares and the
stories he tells.

Andrew’s advice is a combination of street smart wisdom,
practical concepts and productive triggers, derived from
the hard learned lessons with his own trial and error, as
well as years of close observation and identification of the
characteristics shared by both the really successful and the
really unsuccessful.

Andrew is considered one of the greatest storytellers in
the speaker profession. He has an endless bank of his own
personal experiences to share with audiences as well as
countless anecdotes and observations. Andrew delivers
these in energetic storytelling mode that help impart
meaningful and significant lessons to any audience.

NOT ONLY A SAFE ENGAGEMENT
BUT ALSO A WISE ONE

Thoroughly engaging, a masterful speaker with decades
of experience on stages around the world, and one of the
leading entrepreneurial speakers in Australia, Andrew
is the man that over 500 organisations, in 25 countries,
have trusted to help inspire, challenge and engage their
audiences. At the same time he is extraordinarily easy to
work with and the consummate professional in all that
he does. Voted the best speaker at events time and time
again, booking Andrew for your next event is not only a safe
engagement, but also a wise one.

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 3
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WHAT PEOPLE SAY ABOUT ANDREW GRIFFITHS

‘Andrew Griffiths has a unique gift. He is one of the greatest
communicators of our time. Part philosopher, part futurist
and part advocate for entrepreneurs everywhere.’

SHELLEY WILD, CEO, PEOPLEHQ AND FOUNDER OF
THE HUMAN LEARNING COLLECTIVE

www.humanlearningcollective.com.au

‘Anyone can be the cheapest, the art is being a brand and
service that is highly valued. In Andrew’s new book he
takes you on a journey that makes you think bigger, bolder
and braver than ever before to create an offering that is
memorable, referable and loveable. This book is a total
game changer!’

KEITH ABRAHAM, MULTI-AWARD WINNING GLOBAL SPEAKER,
FIVE-TIMES BEST SELLING AUTHOR

www.keithabraham.com

‘Andrew Griffiths is real, raw and relevant.’

THE SUNDAY MAIL

‘Andrew Griffiths is the eighth wonder of the world.

He embodies authority, integrity and authenticity when
it comes to doing business, and the success of the people
he works with is mirrored around the planet. Those of us
in his community are loyal, grateful and fiercely willing to
support his extraordinary entrepreneurial work.’

DARREN FINKELSTEIN, THE ACCOUNTABILITY COACH,
AUTHOR AND MENTOR

www.tickthoseboxes.com.au

‘There is no one else like Andrew Griffiths. He’s larger
than life, totally driven to help others, and he makes
doing business a blast.’

ANH DOH, COMEDIAN, AUTHOR AND SPEAKER

‘Andrew Griffiths - we salute you.’

WEEKEND SUNRISE

‘Andrew Griffiths is one of the best authorities | know on
how to do business better. He is a never-ending source of
smart information and powerful inspiration.’

BRIAN HAVERTY, FORMERLY EDITORIAL CONTENT MANAGER,
CBS INTERACTIVE

‘You know what | like most about Andrew Griffiths?

His energy, enthusiasm and ability to see the best in
something (business and life). Add to that a depth of
business knowledge that is simply incredible and you get
someone who knows their stuff and can deliver it in a way
that people just get. That brings out the best in all of us.’

ROWDY MCLEAN MBA, FAIM, CSP,
2019 KEYNOTE SPEAKER OF THE YEAR

www.rowdymclean.com

‘Andrew Griffiths is a very unique human being. He is one
of those very rare souls that you only meet once or twice
in your life who really cares about everyone around him,
who gives and keeps on giving selflessly without ever
expecting anything in return. And behind his fun-loving,
self-deprecating wit is a sharp mind, a warm wisdom and
attention to detail that creates powerful insights and
incredible bolts of inspirational magic, time and time again.’

BUSHY MARTIN, GET INVESTED AUTHOR AND PODCAST HOST

www.knowhowproperty.com.au

‘After an intensive and challenging three-week tour of
England, with a wide range of varied events throughout
the country, the audience net promoter average across
Andrew’s events was 9.7/10 - it was, without a doubt,
the highest of any presenter we had ever had. A truly
extraordinary result from a truly extraordinary speaker
and authority.’

LUKE RENEHAN, FORMER HEAD OF MARKETING AND EVENTS, NEWABLE

www.newable.co.uk
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ANDREW GRIFFITHS IS OFFICIALLY
AUSTRALIA'S #1 SMALL BUSINESS AUTHOR

MARKET B BUILDING A & SELL MORE

your business of anything to anyone

Building a successful business 3 Tips for building an outstanding business Sales tips for individuals, business owners
with creative marketing B in a competitive market - and sales professionals = How to keep your customers and attract new ones

ANDREW GRIFFITHS ANDREW GRIFFITHS ANDREW GRIFFITHS

101 WAYS TO 101 WAYS TO

HAVE A BUSINESS || : ADVERTISE BUILD A SUCCESSFUL

5 : network marketing
and a life your business your business business

‘ Practical tips to help your business Building a successful business

Tips for creating balance, harmony and survive and prosper with smart advertising

fulfilment in your business life

'RE - ANDREW GRIFFITHS
ANDREW GRIFFITHS ADREW (GRILEITE

ANDREW GRIFFITHS

The Entepreneuiol Fuurst - Author of 13 Besseling Books
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The following list showcases the current range of speaker topics offered by Andrew Griffiths, all of which
can be delivered as keynote presentations as well as workshops and even virtual presentations.

1. BECOMING
MAGNIFICENTLY
UNFORGETTABLE

7. HOW TO STAY SANE
(AND PROFITABLE) WHEN
IT FEELS LIKE THE

WORLD IS GOING
CRAZY

h 4 2. SOMEONE HAS T0 BE
e I . THE MOST EXPENSIVE,

WHY NOT MAKE
ANDREW
GRIFFITHS

P i 2026 KEYNOTE
R . TOPICS

6. GOING OLD SCHOOL 3. WOULD YOUR CUSTOMERS
IN A NEW SCHOOL T s \ FIGHT TO SAVE YOUR
WORLD BUSINESS?

4. THE ENTREPRENEURIAL

5. THE EXTRAORDINARY CAMPFIRE - USING
IMPACT OF A 100 STORYTELLING TO BUILD
YEAR PLAN YOUR BUSINESS

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 7



ANDREW GRIFFITHS 2026 PRESENTATION TOPICS
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1. IT'S TIME TO BECOME MAGNIFICENTLY UNFORGETTABLE: BECAUSE IT'S NEVER BEEN SO EASY TO
LOSE RELEVANCE.

In a world that is becoming increasingly competitive, it’s never been easier to get lost and lose relevance.
Now I’'ve developed a clear and practical process to help you stand out in a way that truly matters. This
keynote brings the Magnificently Unforgettable framework to life with real stories, lived experience, and
straight-talking strategies. We will unpack how to define what makes you magnificent, think and act
on a bigger scale, build a brand that is impossible to ignore, and create products and messaging that
evolve with your customers. You will learn how to communicate more powerfully, connect more deeply,
and charge what you are truly worth. This is not about being louder or flashier. It is about becoming the
business that people remember, trust and talk about for all the right reasons. Come ready to rethink,
recharge and reinvent the way you show up in your market.

SOMEONE HAS TO BE THE MOST EXPENSIVE WHY NOT MAKE IT YOU?: BUT IF YOU'RE GOING TO BE THE
MOST EXPENSIVE YOU HAVE T0 BE THE BEST.

After four decades in business, I’'ve learned this the hard way and the funny way: the businesses that
flourish are the ones that stop discounting themselves and start charging what they’re truly worth. This
keynote, inspired by my bestselling book Someone Has to Be the Most Expensive, Why Not Make It You?,
is packed with stories from the trenches, pricing mistakes that still make me cringe, and the practical
mindset shifts that changed everything. You’ll laugh, squirm a little, and see your own value in a whole
new light. I’ll share a proven framework to help you raise your prices with confidence, keep your customers
close, and position yourself as the standout option in your market. In uncertain times, being the cheapest
is risky. Being the most valuable is smart. It’s time to back yourself and charge accordingly.

WOULD YOUR CUSTOMERS FIGHT TO SAVE YOUR BUSINESS?: THE INCREDIBLE IMPORTANCE OF
CUSTOMER PROXIMITY.

Whatifyourcustomerscaredsodeeplyaboutyourbusinessthattheywouldfighttokeepitalive? Inthiskeynote,
| dive into the concept of customer proximity and why it has become one of the most powerful yet
overlooked drivers of business success. Forget shallow satisfaction scores and polite smiles. This is about
building real, human connection with your customers so they become loyal beyond logic and willing to
shout your name from the rooftops. | will share lessons from businesses that have nailed this, stories from
the front lines, and practical steps to help you turn your customers into your most passionate advocates.
Creating that kind of loyalty is not luck. It is the result of showing up, listening hard, delivering consistently
and caring deeply. If you want customers who would fight for you, it starts with becoming a business
worth fighting for.

THE ENTREPRENEURIAL CAMPFIRE: USING STORYTELLING TO BUILD YOUR BUSINESS.

Long before we had marketing departments, pitch decks or social media, we had stories. And today, in a
noisy, distracted world, itisthe businesses that tell the best storiesthat win hearts, trust and loyalty. In this
keynote, | share my Entrepreneurial Campfire approach to storytelling, showing how you can use stories
to solve big business problems, attract opportunities and connect more deeply with every audience you
serve. Whether it is your customers, your team or your community, people remember powerful stories. |
will walk you through the ten essential stories every business needs to have ready to go, and how to craft
and deliver them with impact. Storytelling is no longer just a soft skill, it’s an essential skill. Pull up a chair,
light the fire, and let’s start telling better stories.

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 8




ANDREW GRIFFITHS 2026 PRESENTATION TOPICS

N
6. THEEXTRAORDINARY IMPACT OF A 100 YEAR PLAN: CREATING A CULTURE STRONG, INNOVATIVE,
SELF EVOLVING CULTURE.

Most businesses are so focused on next week’s numbers that they never stop to ask what their legacy
will be. In this keynote, | introduce the idea of building a 100 year plan, not as a fantasy, but as a strategy
for long-term relevance, resilience and leadership. | will walk you through the key steps to think
generationally, define a purpose beyond profit, build a culture that can adapt and thrive, and hardwire
innovation into your DNA. This is not about predicting the future. It is about preparing for it with clarity,
courage and conviction. You will see how your values become your compass, how culture becomes your
engine, and how legacy thinking will reshape everything from your product architecture to your customer
relationships. A hundred year plan is not just a business tool, it is a bold decision to matter for the
long haul.

6. GOING OLD SCHOOL IN A NEW SCHOOL WORLD: HAVING THE COURAGE TO ZIG WHEN EVERYONE
ELSE IS ZAGGING.

In today’s digital-obsessed world, it takes real courage to bring back the best of old school marketing.

& This keynote is not about rejecting the new world of marketing or turning your back on digital. It is about

“’0,"‘ blending old and new to create marketing that actually connects. | will unpack why many traditional

»>& >& /| marketing ideas are not outdated, they are simply underused, and why now is the perfect time to bring

g them back. From handwritten notes and face-to-face connection to service that surprises and storytelling

that sticks, old school thinking can help you build trust, create unforgettable customer experiences, and

charge what you are really worth. You will learn how to balance timeless strategies with modern tools to

create marketing that cuts through the noise and keeps people coming back. This is not about nostalgia.
It is about boldness, brilliance and building a business that stands out for all the right reasons.

7. HOW TO STAY SANE WHEN IT FEELS LIKE THE WORLD IS GOING CRAZY: BUILDING UNSHAKEABLE
RESILIENCE IN TURBULENT TIMES.

When the world feels like it is spinning off its axis, the most valuable skill a business owner can develop
o is resilience. In this keynote, | share the strategies | have used over decades to stay grounded, focused
“l" and strong through tough times, unexpected crises and overwhelming change. You will learn how to
x build practical, repeatable habits that protect your energy, sharpen your thinking and keep you moving
forward no matter what is happening around you. This is not about pretending things are easy. It is about
building the mental and emotional fitness to handle what is hard. We will explore how to manage stress,
make smart decisions under pressure, and stay calm while others panic. The truth is, the most turbulent
times often bring the biggest opportunities, but only for those who can keep their head, back themselves
and keep moving forward.

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 9




b}‘ FEATURED KEYNOTE

IT'S TIME TO START CHARGING
WHAT YOU ARE REALLY WORTH

A POWERFUL 2026 KEYNOTE FOR ALL BUSINESS AUDIENCES

There is no doubt that business owners everywhere are
under pressure to increase their prices as they face sky
rocketing costs. This is unlikely to change in the near
future with a grim economic outlook, but not every
business owner has the confidence to increase their prices.
The longer they hold off, the less profitable their business
becomes.

This keynote presentation is designed to showcase what
the benefits are to the business owner when they start to
charge what they are truly worth. Andrew addresses the
overall impact this has not only on the business but also
on their life.

Andrew does a deep dive providing both the inspiration
and the practical advice on the following -

« Why now is the right time to start charging more.

« What stops business owners from charging what
they are worth (the villains).

» Rethink and redefine how customers value a business

« Understanding that you can’t just triple your prices
tomorrow

« Being clear that there is a cost to this process, but it’s
a cost most business owners are prepared to pay.

« Focusing on the reward at the end of the process.

The feedback from organisations that have engaged
Andrew to deliver this keynote in the last 12 months has
been extraordinary - with testimonials including “the best
keynote we’ve seen in 30 years of running our conference”
and “now our businesses have the confidence and the
pathway to start charging more for what they do - and they
are excited about it”.

IT'S TIME TO START CHARGING WHAT YOU'RE TRULY WORTH

1. RIGHT HERE,
RIGHT NOW

3. KNOW
YOUR VALUE

5. RE-WRITE 1.THE
YOUR STORY REWARD

@egOCrp®o

2.KNOW 4.YOU CAN'T JUST 6.1T°S GOING
THE VILLAINS PUT LIPSTICK T0 COST YOU
ON A WOMBAT

66

| just wanted to thank you for your excellent presentations. We have

had amazing feedback from our delegates. Your engagement with the
audience and storytelling left them inspired and ready to take action.

NATIONWIDE JEWELLERS

99
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NOW MORE THAN EVER, WE NEED TO EMBRACE OUR HUMAN INTELLIGENCE

In a world driven by speed and technology, it’s time
to reconnect with what truly sets us apart, our human
intelligence. This keynote emphasises the power of
embracing what makes us uniquely human to build deeper
connections, inspire loyalty, and create resilient and
strong businesses.

Learn how to stand out by tapping into your uniqueness,

crafting marketing messages that zig while others zag, and

positioning your customers as the heroes of your story.

We’ll explore the art of meaningful storytelling, reducing

barriers to customer connection, and slowing down in a

fast-paced world for long-term success.

Key Takeaways:

« Leverage your uniqueness to lead with authenticity
and stand out.

« Zig when others zag with powerful, memorable
marketing messages.

« Elevate your customers as heroes, fostering
lasting loyalty.

« Master storytelling to create deep, genuine
connections.

« Reduce barriers to connection and make your
brand more approachable.

« Understand the value of patience for greater
long-term impact.

 Cultivate wise evolution to stay ahead of the
curve in business.

This keynote will inspire audiences to rediscover their
human intelligence and use it as a superpower to thrive in
times of change. Andrew will show the power of of human
intelligence through thought provoking video, a well
structured framework and a lifetime of learned experiences
shared throughout this engaging presentation.

IT'S TIME TO EMBRACE OUR HUMAN INTELLIGENCE

1. EMBRACE
YOUR UNIQUE

3. REWRITE YOUR SCRIPT T0

2. THE SINGLE BIGGEST
MARKETING MISTAKE

66

MAKE THE CUSTOMER THE HERO

4. CRAFT MORE STORIES
THAT MATTER

7. DEVELOP A CULTURE OF
CONSTANT, WISE EVOLUTION

5. REDUCE THE BARRIERS
T0 CUSTOMER CONNECTION

6. DON'T BE AFRAID TO
GO SLOW IN A FAST WORLD

“Feedback from your keynote presentation was exceptional. This is an audience used to seeing speakers
over many years and direct feedback that we received said things like - ‘extraordinary’, ‘the best speaker I’'ve

seen in 35 years’;a master class in speaking’yan empowering presentation on so many levels’ and ‘so refreshing
to see such an experienced and wise entrepreneur telling us to embrace the things that make us human.”

AUSTRALIAN HAIRDRESSING COUNCIL - 2024 SUMMIT

99

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST -« 11




b}‘ FEATURED KEYNOTE

WE NEED TO REDEFINE A
THE CONCEPT OF SUCCESS 4

THE PERFECT TOPIC DURING A TIME OF DRAMATIC CHANGE

What does success mean to you? This is a big question and In this though provoking keynote Andrew will -
traditionally most responses lean towards the predictable . Challenge conventional definitions of success.
responses of a nice car, a big house, holidays, education
for the kids and so on. But the last few years have caused
many of us to stop and take stock of our lives as they are
and our lives as we want them to be.

« Warn of the challenges of becoming a “successaholic”.

» Show the audience how to adopt a life of success
right now.

« Explain the importance and the opportunity

Andrew is known globally for helping people to become of crossroads.

successful as business owners. It’s a topic that’s been over
40 years in the making for him. But now he wants business
owners to stop passively striving for a success that doesn’t
really give them what they want. Instead he’s pushing for
people to redefine success and build a business and a life
that meets their new needs and expectations in a rapidly

T SUCCESS

« Discuss the need to reconnect with our intuition
to be deeply successful.

1. DEFINE 3. BECOME THE 5. RECOGNISE 7. SUCCEED
YOUR SUCCESS SUCCESSFUL YOU NOw CROSSROADS WISELY
2. BEWARE OF BECOMING 4. RETHINK HOW 6. RECONNECT WITH
A SUCCESSAHOLIC YOU GROW YOUR INTUITION

I think we are often guilty of thinking about ‘Success’ through one lens - the lens that the gurus perpetuate when
they talk about what ‘success’ should look and feel like. And so it was so impactful for me to listen to Andrew Griffiths’
powerful keynote, which completely debunks the myths | had bought into (for literally my whole life) about
what ‘success’ is. | had swallowed the whole cookie cutter approach to ‘success 101’ and it was liberating to hear
that success is actually something a whole lot different. This is one of the most powerful and personally impactful

keynotes | have heard - | have rewritten my success story and | am so grateful to Andrew.

KATE CHRISTIE - BESTSELLING AUTHOR, SPEAKER AND FOUNDER OF TIME STYLERS ”

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 12



“ANDREW IS AMAZING"

“HE IS EASILY THE BEST SPEAKER
I'VE SEEN IN 35 YEARS™

"ANDREW DELIVERED AN
ABSOLUTE MASTERCLASS IN
PROFESSIONAL SPEAKING™ -

AUSTRALIAN HAIRDRESSING COUNCIL SUMMIT - SYDNEY - | ' B

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 13



ANDREW HAS DELIVERED
PRESENTATIONS TO WELL

OVER 500 ORGANISATIONS
AROUND THE WORLD
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\S HUNDREDS OF TESTIMONIALS
BUT THIS ONE CAPTURES EXACTLY WHAT

MAKES HIM SUCH AN EXTRAORDINARY
PROFESSIONAL SPEAKER

“In the last 10 years | have run over 1500 events across the globe. Andrew is, without doubt, one of
the best presenters | have ever worked with. | pitched Andrew on a roadshow of events for Newable,
the Department of International Trade UK and the Enterprise Europe Network.

British audiences are far less interactive and very different to Australian audiences. Yet Andrew has this
extraordinary ability to win a room within the first few minutes on stage, with his real life experience and
business knowledge, which he shares so powerfully with his masterful storytelling.

That particular roadshow consisted of a 14 event series, including a story telling keynote at a diversity
conference for 500 women entrepreneurs, a full day content marketing workshop for my event team of
16, a 2 day presenter training workshop for 70 hard-nosed International Trade Advisers and 11 one day
workshops on branding for international sales, conducted throughout England.

Each event had a different format, location, content and audience but the one thing that was consistent
throughout the roadshow of events was Andrew’s ability to connect with each and every audience, to
inspire, motivate and educate. No mean feat in light of the challenging times being faced with business
uncertainty around Brexit.

The audience net promoter average across Andrew’s events was 9.7/10 - it was the highest of any
presenter we had ever had. A truly extraordinary result from a truly extraordinary speaker.”

LUKE RENEHAN
FORMER HEAD OF MARKETING AND EVENTS, NEWABLE
WWW.NEWABLE.CO.UK

ANDREW GRIFFITHS - THE ENTREPRENEURIAL FUTURIST « 15
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ANDREW IS REGULARLY FEATURED IN THE MEDIA GLOBALLY

YOUR AUDIENCE NEEDS A CREDIBLE SPEAKER

When it comes to credibility Andrew’s experience shines through - as well as being a successful entrepreneur, having written
14 books for major national and International publishers and speaking at over 1000 events around the world, he continues
to have a growing media presence. Andrew has been interviewed hundreds of times for radio, television, newspapers,
podcasts and many other online platforms.

MELBOURNE
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MY PRESENCE

Andrew Griffiths is an Australian small business
author and has written 14 books which have been sold
in over 65 countries globally. He has been published by
Allen & Unwin and Simon & Schuster and now he works
closely with Publish Central. Andrew’s books have been
translated into 12 languages, from Russian to Chinese
and he has worked with hundreds of organisations
around the world teaching, training and presenting on
all things entrepreneurial.
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OTHER SERVICES OFFERED BY ANDREW GRIFFITHS

@ PLAN AND DELIVER SPECIALIST TRAINING

| run training programmes teaching everything from how
to communicate, engage and sell to small business owners,
to creating content and articulating messaging for a small
business market. Typically I do this to corporate sales and
marketing and communication teams.

€@ SMALL BUSINESS AMBASSADOR

Could your organisation create leverage and engagement
by utilising asmall business Ambassador? Thisis something
I’'ve done a considerable amount of in the past. Ideally, we
need to develop a strategy around this, but there is no
doubt it is a great way to engage.

@ PLAN, DEVELOP AND DELIVER ENGAGING
AND RELEVANT WEBINARS

| can conduct interactive, engaging webinars either as one
off, topic specific or as a series done over a selected period
of time, generally on a bigger topic or part of a training
programme. | do webinars all over the world on a regular
basis.

@ CREATING ENGAGING VIDEOS FOR
YOUR SMALL BUSINESS AUDIENCE

Perhaps you would like a training programme developed
as a video series that can follow a theme, teach a specific
skill set or some other form of online learning. Videos can
also be done as one off topic specific content.

© GROUP OR INDIVIDUAL COACHING

Conducting one to one or group coaching sessions online,
either as one off problem-solving or support sessions
through to ongoing coaching as part of a programme.
Some companies buy coaching packages to give as prizes
in competitions targeting their small business customers.

© DEVELOP A SPECIFIC PODCAST

Podcasting is a great tool, that is often under-utilised, to
create engagement and educate. These can be short term
topic specific themed podcasts used to deliver training
and support either focusing around a specific topic or
sector or as an ongoing connectivity tool. These can be a
set number of episodes or an open ended podcast series
that ends when the need for the show ends.

@ VIRTUAL WORKSHOPS/SUMMITS

Virtual workshops can be conducted either for a few
hours or even expanding into a multi-day event. These
can be themed and developed according to the needs of
the specific organisation and the relevant target market.
| can source others to be involved in large events as
speakers as well.

@ WRITTEN CONTENT

Written content created as one-off blog posts right through
to ongoing regular content either as a stand alone piece or
as part of a large content platform. | can also source other
specific topic experts and authorities to provide combined
content for a platform. | have written approximately 3000
articles to date.

€ CREATING EBOOKS/WORKBOOKS

Create ebooks, training workbooks and other collateral
that can be used in conjunction with a specific theme or to
support some other campaign.

@ PROGRAMME DEVELOPMENT

| can develop topic specific programmes that incorporate
arange of the above products, once again as one-off topics
around a central theme or longer programmes set over
several months.

€ MASTER CLASSES

| can develop, plan and manage Master Classes on a broad
range of topics to suit various markets. These can be used
as incentives, sales tools or rewards.

€D BUILD COMMUNITIES

Through my connections, | can assemble a group of
credible, knowledgeable small business authorities to
build an online advice based community, present an event
or summit or have as guests for podcast shows, a webinar
series or media appearances.

@ NC YOUR NEXT EVENT

Andrew is a highly experienced event MC. He can not
only ensure your event runs smoothly, but he brings a
sense of playfullnes and fun to help event attendees have
a great time.
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WOULD YOU LIKE TO WORK WITH ME?

The best way to get started is to drop me an email at
ag@andrewgriffiths.com.au or call me directly on 0438 868 602
and we can start to explore the option of working together.
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